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The East Ohio Gas Company’s first prize exhibit at the Greater 
Cleveland Home and Flower Show . . . see page 47. 
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All-Gas in Four-Way Promotion 
of High-Cost Philadelphia Homes 


Cooperation Includes Manufacturers- 
Utility-Distributors-Department Store 


sample house of a Phi‘ade!phia 

Main Line development in the 
higher priced field. Air Fashion House 
is the name that has been applied to this 
house in which the results of successfuliy 
coordinated p!anning by a number of 
factors has been made evident to the 
buying public. 

Gas is the primary utility considera- 
tion—not the secondary consideration 
—in the operation of all major appli- 
ances in this house, built to be sold for 
$42,500. Cooking in this house will 
be done with gas—Magic Chef; all-year 
air conditioning—Servel; refrigeration— 
Servel; laundry drying—Bendix; incin- 
eration—Calcinator; water heating— 
Servel. Ali use gas. 

With a large first floor layout, Air 
Fashion House is built on one-half acre 
in Lower Merion, Philadelphia. The 
sample house in which gas appliances 
are so dominant was designed and con- 
structed by Madison Builders, Inc., and 
the showing to the public, which started 
on Easter Sunday, included the coordi- 
nation of the interests of Philadelphia 
Electric Company; Strawbridge & Cloth- 
ier, the prestige department store in 
Philadelphia; Herman Goldner Co., ap- 
pliance distributor; Stuart F. Loucheim, 
Inc., appliance distributor; the builder; 
Hall & Crecraft, real estate agents; the 
public relations council for Gas Appli- 
ance Manufacturers Association, Carl 
Byoir & Associates. 


S: gas stars are featured in a new 











This is the Air Fashion House which was 
opened for public inspection on Easter Sun- 
day in Upper Merion, Philadelphia, as the 
first unit in a development which will have 








year-round a'r cond:tioning as an integral 
part of each home. This all-gas-appliance 
house, with four bedrooms downstairs is 
priced at $42,500. 








Gas sales effort won over electricity 

This is another case where selling ef- 
forts succeeded in converting previous 
inclinations to use electricity over to 
modern gas appliances and the first pub- 
lic visitors to the sample house were 
given an emphatic showing of the possi- 
bilities that are, in fact, available to all 
builders and home owners who install 
appliances that are designed for modern 
living. 

The home fashions coordinator of 
Strawbridge & Clothier took full ad- 
vantage of the dust-free air movement 
in Air Fashion House by selecting colors 
for fabrics, paints and wall paper that 
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Kenneth R. Wolfe (right), senior builder’s 
representative of Philadelphia Electric, seems 
well satisfied as he reviews the first-day re- 








actions to Air Fashion House with Charles 
Rickner (center), of Herman Goldner Co., Ser- 
vel distributor, and Nicolas Sclufer, builder. 
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normally would be considered as too- 
delicate for a humid atmosphere. Deco- 
rators have colors, which while they are 
dear to their hearts, often must be set 
aside in favor of other, more serviceable, 
colors. 


Gas appliances, a year-’round load 

During the summer, the Servel all- 
year conditioner in the model house will 
take as much as 30 gallons of water out 
of the atmosphere each day and with 
windows and doors closed, the house 
will remain dust and pollen free while 
cooled air is circulated. 

All-year air conditioning makes possi- 
ble elimination of expensive construc- 
tion features, such as screens, porches, 
expensive framing, attic fans, and out- 
door terraces. 

While the house has many architec- 
tural and decorative features that are 
attractive and novel, the gas interests 
center in the kitchen and basement. 

The Magic Chef range and Servel Ice 
Maker are arranged for operating con- 
venience with a cabinet work space be- 
tween the two. 

In the basement, the three service 
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Above—The layout of the kitchen in Phila- 
delphia’s Air Fashion House considers maxi- 
mum work space and maximum convenience, 
as ind:cated by the prox'mities of the Servel 
refrigerator, Magic Chef range and the sink- 
and-dishwasher. 


Right—This first-day visitor was pleasantly 
surprised at the features of the Magic Chef 
automatic gas range as explained by a mem- 
ber of the well-informed staff in the sample 
house. 


Below—To give maximum space for family 
basement-activities, the Servel all-year air 
conditioner, Servel water heater and Cal- 
cinator incinerator are placed in a compact 
area. The Bendix washer and dryer, not 
shown, are arranged for an individualized 
basement laundry room. 




























































units—air conditioner, water heater and 
incinerator—have been arranged to oc- 
cupy a compact space which leaves the 
remainder of the basement free for fam- 
ily activities. 

The washer and dryer are arranged 
in another part of the basement for an 
attractive laundry room layout. 


The press gets the story right 

Air Fashion House was shown for the 
first time in a press preview on April |, 
and it proved to be anything but April 
Fool for the editors who had the oppor- 
tunity to view all the features and pre- 
pare their stories to their readers. 

Large and small newspapers, press as- 
sociations and consumer publications 
were well represented at the opening. 
Evident interest and the questions that 
were asked indicate strongly that Air 
Fashion House will be called to the at- 
tention of consumer readers not only in 
the Philade!phia area but throughout 
the country. In view of the character of 
the house, which might well be built any- 
where in the United States, reader in- 
terest seems assured. 

The results of the press preview are 
already evident in the newspaper stories 
that featured the Easter Day opening. 

This is a continuing show. The model 
house will be kept open for public in- 
spection during the next six months. 
During that time the house will be 
staffed to assure full information to all 
visitors. 

A number of features have been 
planned and others are being planned to 
maintain a flow through the house dur- 
ing the open period. Women’s groups in 
the area have been invited to visit the 
house. Local schools have been invited 
to use the house as a living laboratory 
in connection with their engineering and 
home economics courses. A large room 
on the top floor has been outfitted as a 
meeting room for lectures. 

Radio and television interviews of the 
principal factors in the developing, dec- 
orating and equipping of the house are 
scheduled for the months during which 
the house will be open. 

Advertising programs by the coop- 
erating factors will include appropriate 
mention of their participation in the 
house to maintain interest. 


Everybody’s interests well-served 

In all, the department store, the ap- 
pliance manufacturers, appliance dis- 
tributors, the utility, the builder, and the 
real estate agents saw individual advan- 
tages in cooperating with the promo- 
tional plan which was designed to at- 
tract local and national attention. 

Air Fashion House in Philadelphia, 
as a gas appliance promotion, might well 
be considered the prototype for simiiar 
promotions in Massachusetts or Ohio or 
California. 
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EAST OHIO GAS COMPANY'S EXHIBIT 


WINS FIRST PRIZE 


The East Ohio Gas Company partici- 
pated in the recent huge Greater Cleve- 
land Home and Flower Show, with a 
large exhibit that had the primary ob- 
jective of selling gas and gas equipment 
through an exhibit that was designed to 
attract customer attention at every point. 

Modern exhibition techniques were 
employed to get a well-lighted and spa- 
cious exhibit that would afford the best 
possible showing of the individual appli- 
ances. 

The variety of modern gas appli- 
ances that are available for customer se- 
lection included ranges, refrigerators, 
dryers, water heaters and furnaces. 
Models and trade names were diversified 
to give a clear impression that gas ap- 
pliances, generally, are style-conscious 
items. 

The Cleveland show is the largest of 
its kind and was attended by more than 
200,000 visitors this year. More than 
250 exhibitors participated. The selec- 
tion of The East Ohio exhibit as the 


Br, 
rete, 
Mary Jane Royon (left), of The East Ohio Gas 
Company's home service department, is shown 
here in part of the company’s large home 
and flower show exhibit as she demonstrates 





IN HOME SHOW 





The entrance to The East Ohio Gas Com- 
pany’s large exhibit of gas appliances that 
was awarded first prize at the Greater Cleve- 
land Home and Flower Show. 


first prize winner was by a group of three 
judges who are managers of out-of-town 
home and flower shows. 

The entire East Ohio activity at the 
show was under the direction of Lee 
Corn, general sales manager, and George 
Duggan, supervisor of domestic sales. 
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the advantages of a modern automatic gas 
laundry dryer to an interested show visitor. 
The complete all-gas kitchen featured a range, 
refrigerator, dryer, water heater and furnace. 





Kresky Mfg Buys Ward Heater Co. 


C. A. Miller, president, Kresky Manu- 
facturing Co., Petaluma, Cal., has an- 
nounced the purchase by the company of 
Ward Heater Co., Los Angeles, formerly 
operated by Estate Heatrola div. of Noma 
Electric Corp., N. Y. 

Also, it was stated the Ward Co. will op- 
erate independently and distribution for the 
firms will not be changed. Plans for the ex- 
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pansion of both distribution and sales for 
the companies are now being formulated. 

Present officers of the Ward Co., Russell 
Jarrett, vice president and general man- 
ager; William H. Hoffman, general sales 
manager; and James J. Sherlock, treasurer, 
will remain in office. 

Kresky Manufacturing Co. has been in 
the oil floor furnace field since 1910, while 
Ward Heater Co. has been manufacturing 
gas floor furnaces since 1909. 





LOCAL RAIN DATA USED IN 
GAMA DRYER PUBLICITY 


Weather bureau data formed the basis 
for a highly-effective publicity release by 
Gas Appliance Manufacturers Association 
to newspapers all over the country, in sup- 
port of modern gas laundry dryers. 

The release was prepared with provi- 
sions for the inclusion of local rainfall 
data for each city to which the release was 
sent. 

The effect of this ingenious device was 
to attract editors to the release with its 
local information. 

“Hanging out the family wash will be 
more than just a backache to Big Spring 
[Texas] housewives on 54 days in 1953,” 
the release stated. “It will be impossible. 

“That’s the number of days it will rain 
in the city during the next 365, according 
to the Gas Appliance Manufacturers Asso- 
ciation, which makes a study of such 
things. 

“In fact, the GAMA statisticians re- 
viewed weather bureau records on Big 
Spring’s annual precipitation for the past 
52 years in arriving at this estimate of 
dreary days to come. 

“Because 17.89 inches of rain falls on 
the city during an average year doesn’t 
mean that there’s no solution to the dry- 
ing problem.” 

The release continues with pertinent in- 
formation about drying, and gas laundry 
drying in particular. 

The number of days of expected rainfall 
and the total annual rainfall in inches were 
the points of variable information which 
made it possible for the GAMA public 
relations counsel to give the newspapers in 
each city localized stories, always a strong 
factor in attracting editors’ acceptances. 

The headlines that the editors put on 
these stories varied considerably and main- 
tained the laundry drying aspect: “Rains 
Will Dampen Local Family Wash 54 Days 
This Year ... Modern Clothes Dryer 
Saves Miles of Steps . . . Rain Probable 
on 132 Days, Gas Clothes Dryer Men 
Cite City’s Average . . . Rain to Dampen 
Local Wash 123 Days in °53 . . . Albany 
to Have 137 Rainy Days.” 

The clippings resulting from this series 
of localized releases are still coming in to 
indicate that there is an interest in this 
well-formulated plan for creating attention 
to automatic gas laundry dryers. 


H. R. Nielsen is Servel Sales Mgr. 


H. Richard Nielsen has been appointed 
sales manager of the air conditioning divi- 
sion of Servel, Inc., John A. Gilbreath, as- 
sistant vice president, air conditioning, has 
announced. 

Mr. Nielsen, with Servel for six years, 
was zone supervisor in Washington, D. C., 
and for the past two years regional air con- 
ditioning manager for the Southern region. 
Before joining the company he was with 
Milwaukee Gas Light Co. as salesman, 
sales supervisor and manager of the con- 
struction division. 
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NEW GAS APPLIANCES 


MEN AT WORK 
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Deep fat fryers 

Two model deep fat fryers, one with a 
frying capacity of about 115 servings per 
hour and one with a capacity of about 150 





servings, are now available in gray lustre 
finish or all-stainless steel, or in a com- 
bination of the two. Both models feature 
area burners with heat retarding baffles, 
positive cool zone where fried particles 
drop down and stay below the frying area, 
and stainless steel immersion heating tubes. 
The manufacturer claims the immersion 
heating tubes are designed for easy clean- 
ing. Either model will operate with manu- 
factured, mixed, natural or LP gases. 
Pitco Frialator Models 14 and 18. J. C. 
Pitman & Sons, Inc., Concord, N. H. 


Air conditioning furnace 

This air conditioning, gas-fired furnace, 
with a 100,000 Btu input, stands 60” high 
and is designed for basement or utility room 





installation. Controls in this forced air fur- 
nace are factory-installed. Return air con- 
nections may be made at right or left side 
or at the bottom. A single port up-shot type 
burner, it is AGA-aproved and uses natu- 
ral, manufactured or LP gases. The manu- 
facturer states that the combustion chamber 
may be removed without disturbing the fur- 
nace installation, and all controls are ac- 
cessible from the front. The blower assem- 
bly slides forward and out on built-in 
tracks. 

Lo-Hi-Boy Furnace, Model G-805. Per- 
fection Stove Co., 7609 Platt Ave., Cleve- 
land 4, O. 
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Servel Names Manufacturing VP 

Theodore L. Pantz has been named vice 
president in charge of manufacturing at 
Servel, Inc., W. Paul Jones, president of 
the company has announced. 

Prior to this appointment Mr. Pantz was 
works manager of the Seeger Refrigerator 
Company’s Evansville plant; superintendent 
of tools, maintenance and processing for 
the Frigidaire division of General Motors; 
development engineer for the Point Breeze, 
Md., plant of Western Electric Co.; and 
chief engineer for P. Sorenson Manufac- 
turing Co., New York. 

He is a member of the American Ord- 
nance Asscciation, the American Society 
of Refrigerating Engineers and the Ameri- 
can Institute of Electrical Engineers. 


Cassidy is Rheem Sales Mgr. 

Andrew F. Cassidy has been appointed 
general sales manager for Rheem Man- 
ufacturing Co., C. V. Coons, vice pres- 
ident and general manager, announced re- 
cently. For the past four years Mr. Cassidy 
has been sales manager of water heaters 
and boilers for the company. 


RICHARD E, ANDERSON is now Minneapo- 
lis district manager, Cribben & Sexton Co. 

WILLIAM J. CASHMAN has been appointed 
sales manager of Servel-N. Y., distributing 
subsidiary in New York City and on Long 
Island, Servel, Inc. 

C. L. GOLLINGs is now metropolitan 
Pittsburgh sales representative, Cribben & 
Sexton Co. 

LyLe L. Grorr has been named assist- 
ant sales manager, Norge heat division, 
Borg-Warner Corp. 

Harry M. HADLEy is now branch man- 
ager, western Pennsylvania-northern Ohio, 
Empire Stove Co. 

GEorGE H. KENNEDY is now an assistant 
to the sales manager, Calcinator Corp. 

JOHN J. KLuG is now West Virginia sales 
representative, Cribben & Sexton Co. 

Harpy B. Payor has been appointed di- 
rector of marketing, Calcinator Corp. 

Jack A. SCARLETT is now manager of 
manufacturing engineering, Servel, Inc. 

A. M. SULLIVAN has been transferred to 
the Houston territory as sales representa- 
tive, Cribben & Sexton Co. 

GEORGE TALIAFERRO is now midwest di- 
vision manager, Cribben & Sexton Co. 

PAUL WERTH has been appointed re- 
gional sales manager, Whirlpool Corp. 


Chambers Has Cincinnati Distributor 


Appointment of the Modern Distributing 
Company as Cincinnati area distributor for 
Chambers console ranges and _ built-in 
equipment was announced by Chambers. 


Servel Distributor opens NY Display 

A showroom designed to exhibit Servel 
residential, commercial and industrial air 
conditioning equipment was opened re- 
cently by Air Equipment Distributors, Inc., 
at 624 Second Ave., New York. The dis- 
play includes the complete line of Servel’s 
gas, steam, or oil-operated air conditioning 
equipment. 
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FOR SALE 


Two 6’ x 5’ x 5’ U.G.|. Water Gas 
Sets, 1939 and 1942, with Chris- 
man Valves, manual hydraulic op- 
eration, steam and electric driven 
blowers, condensers, scrubbers, ex- 
hausters, and oil storage tanks, 
10,000 and 20,000 gallons. In 
whole or part. 


GAS SERVICE, INC. 


NASHUA NEW HAMPSHIRE 














W. E. Baker Retires from Servel 


W. E. Baker, vice president and assist- 
amt to the president, Servel, Inc., has re- 
tired from the company. 

Mr. Baker came to Servel in 1934 as 
vice president in charge of manufacturing. 
He continued as the company’s production 
chief until 1951, when he was appointed 
vice president and assistant to the president. 

Before joining Servel, Mr. Baker spent 
over 20 years in various executive posi- 
tions with Westinghouse and General 
Motors. 
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39 More than 50 users of Wiggins Gasholders can now testify to the 
yd remarkable savings in operating costs and maintenance expense 
27 which only this 100% dry seal gasholder (no water, no tar, no grease) 
gives them. Write for full information. 


































PISTON RISES NEARLY TO TOP—MINIMUM OF WASTE SPACE 
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TRANSPORTATION CORPORATION 
135 South LaSalle St. * Chicago 90, Illinois 


OFFICES IN PRINCIPAL CITIES 


Export Dept.: 10 East 49th Street, New York 17, New York 
Plants: Birmingham, Ala. * East Chicago, Ind. * Sharon, Pa. 
in Canada: Toronto Iron Works, Lid., Toronto, Ontario 
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Typical of Sprague “firsts’’ are the Packed-in-@ 
Index Driving Bracket, Chrome Leather Diaphragms and 
the Combinction Meter. 


This “‘years-ahead”’ policy at Sprague with careful at- 
tention to basic design and interchangeable parts makes 
the purchase of a Sprague Meter a lifetime investment. 
The term ‘“age-less” can with certainty be applied to 
Sprague products. 





